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άLǘ ƛǎ ǇǊƻōŀōƭȅ ƘŜƭǇŦǳƭ ǘƻ ǊŜŀƭƛǎŜ ǘƘŜǊŜ 
ƛǎ ƴƻ ΨƴŜǿ ƴƻǊƳŀƭΩΣ Ƨǳǎǘ ǘƘŜ ƴŜȄǘ 

normal ς or perhaps more accurately 
ς the next weird. Shifts will continue 
to happen. Punches may come out of 

ƴƻǿƘŜǊŜέΦ 

Steven Dennis - writer



Shifting 
Dynamics

Post-pandemic recovery / reset

Sense of perpetual crisis

Erosion of trust

[ƻǎǎ ƻŦ ΨŀǳǘƘŜƴǘƛŎƛǘȅΩ

Decline in confidence

Yearning for something else, something 
ōŜǘǘŜǊΣ ǎƻƳŜǘƘƛƴƎ ƳŜŀƴƛƴƎŦǳƭΧ



Saudade:

A profound, melancholic longing for 
something or someone absent. A 
sense of incompleteness, often 
with a bittersweet feeling.  



ά{ǳǇǇƻǊǘƛƴƎ ǘƻǳǊƛǎƳ ƛƴƴƻǾŀǘƛƻƴ ƛǎ 
critical to the long term 
sustainability, competitiveness and 
success of this important economic 
ǎŜŎǘƻǊ ƛƴ /ŀƴŀŘŀέΦ

Justin Lafontaine, Program Lead, 
Tourism Innovation Lab









Core Concepts

ωCulture

ωCreative Industries

ωCo-creation

ωSustainable Development

ωCultural Tourism

ωCreative Place-making



Culture 
bŜȄǘΧ



Culture? 

ά¢ƘŜ мфун aŜȄƛŎƻ 5ŜŎƭŀǊŀǘƛƻƴ ƻƴ /ǳƭǘǳǊŀƭ tƻƭƛŎƛŜǎ ōȅ 
UNESCO defines culture as the distinct spiritual, material, 
intellectual, and emotional features characterizing a 
society. It encompasses arts, lifestyle, human rights, value 
systems, traditions, and beliefs. Culture shapes individuals 
and societies, fostering unity through shared values and 
traditions. In the face of global challenges such as 
conflicts, epidemics, climate change, and technological 
advances, UNESCO emphasizes the need to preserve 
culture for both individuals and societiesέ



Felice Varani , Carcassonne





Creative Industries?
ά¦b9{/h ŘŜŦƛƴŜǎ ŎǳƭǘǳǊŀƭ ŀƴŘ ŎǊŜŀǘƛǾŜ 
industries (CCIs) asactivities "whose 
principal purpose is the production or 
reproduction, promotion, distribution, 
and/or commercialization of goods, 
services, and activities of a cultural, artistic, 
or heritage-related nature".These 
industries are at the intersection of arts, 
culture, commerce, and technology, and 
ŜƴŎƻƳǇŀǎǎ ŀ ǿƛŘŜ ǊŀƴƎŜ ƻŦ ǎŜŎǘƻǊǎέΦ









Sustainable development?

Åa resolution to meet the needsof the present 
without compromising the future

Åa vision that encompassespopulations, animal 
and plant species, ecosystems, natural resources 
ς water, air, energy

Åan endeavour to integrate concerns such asthe 
fight against poverty, gender equality, human 
rights, education for all, health, human security, 
intercultural dialogue etc.









Cultural Tourism?

ά/ǳƭǘǳǊŀƭ ǘƻǳǊƛǎƳfocuses on exploring and 
experiencing the cultural elements of a 
destination, such as traditions, history, arts, 
and architecture.It's about understanding and 
engaging with the unique aspects of a society, 
including its everyday life, beliefs, and 
practices.This type of tourism can involve 
visiting museums, attending festivals, learning 
local languages, or even participating in 
ŎǳƭǘǳǊŀƭ ŀŎǘƛǾƛǘƛŜǎέΦ



Cultural Tourism: Some Trends 
Å Immersive, interactive experiences

Å  Technological transformation

Å  Sustainability and Community Engagement:

Å  Festival and events tourism:

Å  Film and screen tourism:

Å  Literary Tourism

Å  Cultural Heritage renewal

Å  Creative place-making



Set-Jetting





Creative Place-
making?

ά/ǊŜŀǘƛǾŜ ǇƭŀŎŜƳŀƪƛƴƎ ƛǎa community-
driven approach to public development 
that utilizes art, culture, and creative 
expression to transform spaces and 
enhance a sense of place.It involves 
engaging communities to shape their 
environments and strengthen social 
connections, ultimately creating vibrant 
ŀƴŘ ŜƴƎŀƎƛƴƎ ǇǳōƭƛŎ ǎǇŀŎŜǎέΦ







In pursuit 
of 
relevance





tom fleming / @tfconsultancy

Tourism depends on story-
ǘŜƭƭƛƴƎ ŀƴŘ ΨŎǳƭǘǳǊŜ ǘǊŀƛƭǎΩ





Creative Place-making Scotland:
Authenticity and collaboration are 
the foundation for sustainable 
tourism



Matosinhos: Out of the blue and into the deep



ά[ŀǳƴŎƘƛƴƎ ƻǳǘ ƛƴǘƻ ǘƘŜ ŘŜŜǇ Ŏŀƴ ƳŜŀƴ ƻǾŜǊŎƻƳƛƴƎ ŦŀƛƭǳǊŜǎΣ ŘŜŀƭƛƴƎ ǿƛǘƘ ǳƴǊŜǎƻƭǾŜŘ ƘǳǊǘǎΣ ŀƴŘ 
moving beyond comfort zones.It can also mean taking risks and going deeper into one's spiritual 
ƭƛŦŜΧέ


