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Saudade

A profound, melancholic longing for
something or someone absern
sense of iIncompletenesesften

with a bittersweet feeling.
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success of this important econom
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WHAT’S YOUR ;
NEW TOURISM IDEA? )\ ),

Justin Lafontaine, Program Lead,
Tourism Innovation Lab










TOURISM

RESET.

Tourism RESET is a multi-university and interdisciplinary research and outreach initiative that

seeks to identify, study, and challenge patterns of social inequity in the tourism industry.




Core Concepts

wCulture

wCreative Industries
wCaocreation

wSustainable Development \
wCultural Tourism !
wCreative Placenaking







Culture?
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UNESCO defines culture as the distinct spiritual, mate @
intellectual, and emotional features characterizing a
society. It encompasses arts, lifestyle, human rights, vé
systems, traditions, and beliefs. Culture shapes individ
and societies, fostering unity through shared values a
traditions. In the face of global challenges such as
conflicts, epidemics, climate change, and technologics
advances, UNESCO emphasizes the need to preserve |
culture for both individuals and societies ﬁs s
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TUGAL @
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Faro seeks ‘acoteias’ for Rooftop Festival

ALGARVE EVENTS « ALGARVE NEWS « FARO ® April 14, 2023




Creative Industries?
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industries (CCls) astivities "whose
principal purpose is the production or
reproduction, promotion, distribution,
and/or commercialization of goods,
services, and activities of a cultural, artistic, S
or heritagerelated nature".These
industries are at the intersection of arts,
culture, commerce, and technology, and
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Oman

A Unique Creative Nation

CREATIVE GRENADA
ROADR MAP

Cultural and Creative Industries (CCls)
Investment and Development Strategy
Report A - Final

GRENADA’S CULTURAL & CREATIVE INDUSTRIES
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Ministry of Tourism and Creative Economy/ i
Tourism and Creative Economy Agency : : -O: O :; N

Republik of Indonesia

{2 Home News > About > ® FAQS

Check out Indonesia’s 5 Super Priority Destination Click Here

INDUSTRI PAREKRAF B DESTINASI PAREKRAF EVENT PAREKRAF
. > ————
Tourism and Creative Economy Tourism and Creative Economy Tourism and Creative Economy Tourism and Creative Economy
Industries Destinations Policies Events



SUSTAINABLE

-
Sustainable development?

A a resolution to meet the needsf the present ‘l‘

without compromising the future

A a vision that encompass@®pulations, animal
and plant species, ecosystems, natural resources
¢ water, air, energy

A anendeavourto integrate concerns such #se
fight against poverty, gender equality, human
rights, education for all, health, human security,
intercultural dialogue etc.
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Cultural Tourism?
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experiencing the cultural elements of a
destination, such as traditions, history, arts,
and architecturelt's about understanding and
engaging with the unique aspects of a society,
including its everyday life, beliefs, and
practices.This type of tourism can involve
visiting museums, attending festivals, learning
local languages, or even participating in
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Cultural Tourism: Some Trends

Immersive, interactive experiences
Technological transformation

Sustainability and Community Engagement:
Festival and events tourism:

Film and screen tourism:

Literary Tourism

Cultural Heritageenewal

o To Do Po o o Do Do

Creative placanaking
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The Silver Economy
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Creative Place
making?

a/ NBIFUAGS latodmawiwl | Ay
driven approach to public development

that utilizes art, culture, and creative
ex%ressmn to transform spaces and
enhance a sense of pladeinvolves
engaging communities to shape their
environments and strengthen social
conngctiopns, ultimately creating vibrant _
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Modelling Fast, visible
change change on the
ground

One size

b A Creative
Placemaking
""m”m'* Approach

Culture and Creativity as a Tool in Community Wealth

New |0bS mt;z Building and Community-Led Place Development
and projedts in troughworking
communifies in communilies
Creative
Opportunities Placemaking (reatve sector
or communiies development
Prmmples 3
Health and ""z‘;"“?
e supply chain &
capacity
Skills Training
: the SOUTH
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partnership platforms or newer

working learning

Community Voice in
visioning and decision making
plonning - acfivism
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Where tourists seldom Celebrating unheralded corners of the UK

tread

27 March 2025 "
Where tourists seldom tread, part 16:
a trio of small historic cities
From Swansea, with its sweeping bay and artistic soul, to Doncaster’s
Roman heritage and Carlisle's literary past, this selection proves size
doesn't matter
27 Mar 2025 07.00 GMT

13 February 2025

Where tourists seldom tread, part 15:
three more UK towns with unsung
stories

Our tour of unheralded towns continues with Black Country legends in
Dudley, Renaissance-style architecture in Enniskillen and Middlesbrough,
birthplace of the Sydney Harbour Bridge




Tourism depends on story
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England's

CREATI

COAST

Experience a new
cultural adventure
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ATLAS PANDEMICA - MAPS TO A KINDER WORLD - ALL FLOURISHING IS MUTUAL

“APLATFORM FOR FUTURE ACTION -

.CREATIVITY
IS AN
ESSENTIAL
PART OF
SOCIETY’S
PROBLEM-
SOLVING
AND
PLANNING
TOOLKIT,

- A PLATFORM FOR FUTURE ACTION -
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Creative Placenaking Scotland:
Authenticity and collaboration are
the foundation for sustainable
tourism

‘Creative projects hold spaces for

the formation of new individual

and social identities. When (during
Remembering Together) people

told us ‘nothing joins us’ across the
Borders, they meant that government
boundaries don’t align to a sense of
common history or purpose, nor to the
intertwined landscape, biodiversity,
and people. Creatively exploring these
fosters opportunities to strengthen the
bonds between people, and to surface
and share their diverse experiences.’

Alister Lownie,
Artist and Academic,
Two Destination Language.



Matosinhos: Out of the blue and into the deep
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moving beyond comfort zoneHl.can also mean taking risks and going deeper into one's spil
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