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“It is probably helpful to realise there
is no ‘new normal’, just the next
normal — or perhaps more accurately
— the next weird. Shifts will continue
to happen. Punches may come out of
nowhere”,

Steven Dennis - writer

Crises in Tourism:
Impacts and Lessons from
Furopean Destinations

EUROPEAN
TRAVEL
COMMISSION







Saudade:

A profound, melancholic longing for
something or someone absent. A
sense of incompleteness, often
with a bittersweet feeling.




“Supporting tourism innovation is
critical to the long term
sustainability, competitiveness and
success of this important economic
sector in Canada”.
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Justin Lafontaine, Program Lead,
Tourism Innovation Lab










TOURISM

RESET.

Tourism RESET is a multi-university and interdisciplinary research and outreach initiative that

seeks to identify, study, and challenge patterns of social inequity in the tourism industry.




Core Concepts

e Culture

e Creative Industries

e Co-creation

e Sustainable Development
e Cultural Tourism

e Creative Place-making
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Culture?

“The 1982 Mexico Declaration on Cultural Policies by
UNESCO defines culture as the distinct spiritual, material,
intellectual, and emotional features characterizing a
society. It encompasses arts, lifestyle, human rights, value
systems, traditions, and beliefs. Culture shapes individuals
and societies, fostering unity through shared values and
traditions. In the face of global challenges such as
conflicts, epidemics, climate change, and technological
advances, UNESCO emphasizes the need to preserve
culture for both individuals and societies”
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Faro seeks ‘acoteias’ for Rooftop Festival

ALGARVE EVENTS « ALGARVE NEWS « FARO ® April 14, 2023




Creative Industries?

“UNESCO defines cultural and creative
industries (CCls) as activities "whose
principal purpose is the production or
reproduction, promotion, distribution,
and/or commercialization of goods,
services, and activities of a cultural, artistic,
or heritage-related nature". These
industries are at the intersection of arts,
culture, commerce, and technology, and
encompass a wide range of sectors”.




Oman

A Unique Creative Nation

CREATIVE GRENADA
ROADR MAP

Cultural and Creative Industries (CCls)
Investment and Development Strategy
Report A - Final

GRENADA’S CULTURAL & CREATIVE INDUSTRIES
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Ministry of Tourism and Creative Economy/ i
Tourism and Creative Economy Agency : : -O: O :; N

Republik of Indonesia

{2 Home News > About > ® FAQS

Check out Indonesia’s 5 Super Priority Destination Click Here

INDUSTRI PAREKRAF B DESTINASI PAREKRAF EVENT PAREKRAF
. > ————
Tourism and Creative Economy Tourism and Creative Economy Tourism and Creative Economy Tourism and Creative Economy
Industries Destinations Policies Events
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Sustainable development?

e aresolution to meet the needs of the present
without compromising the future

e avision that encompasses populations, animal
and plant species, ecosystems, natural resources
— water, air, energy

e an endeavour to integrate concerns such as the
fight against poverty, gender equality, human
rights, education for all, health, human security,
intercultural dialogue etc.
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Cultural Tourism?

“Cultural tourism focuses on exploring and
experiencing the cultural elements of a
destination, such as traditions, history, arts,
and architecture. It's about understanding and
engaging with the unique aspects of a society,
including its everyday life, beliefs, and
practices. This type of tourism can involve
visiting museums, attending festivals, learning
local languages, or even participating in
cultural activities”.




Cultural Tourism: Some Trends

Immersive, interactive experiences
Technological transformation

Sustainability and Community Engagement:
Festival and events tourism:

Film and screen tourism:

Literary Tourism

Cultural Heritage renewal

Creative place-making
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Creative Place-
making?

“Creative placemaking is a community-
driven approach to public development
that utilizes art, culture, and creative
expression to transform spaces and
enhance a sense of place. It involves
engaging communities to shape their
environments and strengthen social
connections, ultimately creating vibrant
and engaging public spaces”.




Modelling Fast, visible
change change on the
ground

One size

b A Creative
Placemaking
""m”m'* Approach

Culture and Creativity as a Tool in Community Wealth

New |0bS mt;z Building and Community-Led Place Development
and projedts in troughworking
communifies in communilies
Creative
Opportunities Placemaking (reatve sector
or communiies development
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e supply chain &
capacity
Skills Training
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working learning

Community Voice in
visioning and decision making
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Where tourists seldom Celebrating unheralded corners of the UK

tread

27 March 2025 "
Where tourists seldom tread, part 16:
a trio of small historic cities
From Swansea, with its sweeping bay and artistic soul, to Doncaster’s
Roman heritage and Carlisle's literary past, this selection proves size
doesn't matter
27 Mar 2025 07.00 GMT

13 February 2025

Where tourists seldom tread, part 15:
three more UK towns with unsung
stories

Our tour of unheralded towns continues with Black Country legends in
Dudley, Renaissance-style architecture in Enniskillen and Middlesbrough,
birthplace of the Sydney Harbour Bridge




Tourism depends on story-
telling and ‘culture trails’

England's

CREATI

COAST

Experience a new
cultural adventure
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.
ATLAS PANDEMICA - MAPS TO A KINDER WORLD - ALL FLOURISHING IS MUTUAL

“APLATFORM FOR FUTURE ACTION -

.CREATIVITY
IS AN
ESSENTIAL
PART OF
SOCIETY’S
PROBLEM-
SOLVING
AND
PLANNING
TOOLKIT,

- A PLATFORM FOR FUTURE ACTION -

%
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Creative Place-making Scotland:
Authenticity and collaboration are
the foundation for sustainable
tourism

‘Creative projects hold spaces for

the formation of new individual

and social identities. When (during
Remembering Together) people

told us ‘nothing joins us’ across the
Borders, they meant that government
boundaries don’t align to a sense of
common history or purpose, nor to the
intertwined landscape, biodiversity,
and people. Creatively exploring these
fosters opportunities to strengthen the
bonds between people, and to surface
and share their diverse experiences.’

Alister Lownie,
Artist and Academic,
Two Destination Language.



Matosinhos: Out of the blue and into the deep




“Launching out into the deep can mean overcoming failures, dealing with unresolved hurts, and
moving beyond comfort zones. It can also mean taking risks and going deeper into one's spiritual
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Crisis of Purpose and
|dentity

Fishing / Processing?
Gastronomy?

Tourism / Leisure?

Architecture / Design?

Culture?
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Gastronomy
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ONDE COMER O QUE FAZER COMO CHEGCAR ONDE FICAR CONTACTOS

MATOSINHOS
World's Best Fish ‘
ESTE SITE UTILIZA COOKIES PARA MELHORAR A

SUA EXPERIENCIA.
O ACEITAR TODOS OS COOKIES

Gastronomic Heritage

0 DESATIVAR COOKIES NAO ESSENCIAIS

POLITICA DE COOKIES

The rich gastronomic heritage of Matosinhos is an eloquent testament to its long and in




Urban / leisure




Primavera Sounds




Curated Events Programme




Camino
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Compelling — story-telling, radical
ideas bring transformational
outcomes

Convergent — across sectors,
neighbourhoods, strategic outcomes

Cooperative — intercultural,
intergenerational, sustainable,
responsible
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Other Examples and Considerations...
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Mayor Andreas Vyras:

“Everything is Culture”



CYPRUS

MARINE &
MARITIME
INSTITUTE

‘Land of
tomorrow’?
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Waterford, Ireland



The
Wa{ls Waterford Walls utreach Collaborations About Shop Gallery Socials
Project.
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HOME ABOUTUS WCQCRAFTSMARKET WCQPLAN CULTURAL QUARTERFILMS PROJECTS- BLOG QUAKERTRAIL Q

CONTACT US
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~I?estivals in
South East Asia .

Catalysts for the
Creative Economy

Cultural Cities Profile,
East Asia

Research Report

2022

TFCC who we are

~

he Rise of the Festival o

Strategy and Action Plan for Kuala Lumpur
E C O n O m y Creative and Cultural District
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‘Georgetown Literary Festival, Penang




Ism Drives Tourism
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Luma Arles, France
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Malaga, Spain






Museums in Spain -
Toward Environmental
Responsibility &
Leadership

A Short Review

®® BRITISH
®® COUNCIL

Museo de Orduna / Orduna Hiria Museoa

(mege frem: smeworduiehrieamngl

Location: Orduha, Basque Country
Type: Ethnographic and cultural museum
Website: www.ordunahiria.org

Overview: The Orduha Museum is a community-driven cultural centre in the
Basque Country. It is located in a historic building, the town's former public
school, and has a permanent collection dedicated to Ordufa’s guilds (e.g.
Tailors and Dressmakers, Weavers) and temporary exhibition space. Established
in 2019 by the Hamaika Kale Cultural Volunteer Association, the museum is
dedicated to the recovery, conservation and exhibition of Orduna’s cultural
heritage.

Sustainability Activity: In 2023 the museum was recognised for its adherence
to the Euskadi Tourism Code of Ethics which is drawn from principles in the
Global Code of Ethics developed by the World Tourism Organization and the
Sustainable Development Goals of the United Nations 2030 Agenda. The Orduha
Museum’s commitment to sustainability is visible across their programming
from their participation in International Museum Day (2023) on the theme of
sustainability to their exhibitions which emphasise creative reuse and
recycling, environmentally conscious practice and community engagement.

TFCC
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Tourists seek interaction, immersion and
collaboration

“ A Playable City is a city where people, hospitality and openness
are key, enabling its residents and visitors to reconfigure and
rewrite its services, places and stories.

It is a place where there is permission to be playful in public. ”




Creative Enterprise and
Tourism Interact

Oulu
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Tourists Co-create Destinations
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CULTURE

Tilos Artist Residecy: The island that
embraces sustainability




2023 ACL Music Festival generates $500M for Austin
economy, $8.1M for city parks

){la

by Phillip Pavelka | Mon, May 13th 2024 at 1:56 PM

AL/TIO CITY LML
e

Austin Parks
AT WA LN Ot NS ED THOUSAND AMD 86380

— et M St O3 Phresents

The 2023 Austin City Limits Music Festival generated $499.9 million for Austin's economy and donated $8.1 million to the city's parks, bringing the
total contributions to over $3.5 billion and $63 million respectively since the festival's inception. (CBS Austin)



ARTY LICEY TECH

ESCOLA DE

VIDEOMAPPING
LUCA PULVIRENTT (AT) *
CRIAOORES DE AVEIRD (PT)
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Creating Depth through Digital




Aboutus Whatwedo Guidance and resources Get funding  Discussion and debate e

SHARETHIS PAGE =5

As the internationally renowned South by Southwest (SXSW) festival returns to Austin, Texas, this
March, we, along with our funded organisation, British Underground, are gearing up for the latest
uture Art and Culture (FAC) showcase.
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3. APP GIVES TOURISTS REAL-TIME ACCESS TO LOCAL ADVICE

Creatives can re-boot
tourism models —
driving innovation &
sustainability

Photo source Unsplash

The South Korean app Sidekick gives travellers immediate access to locals via text messaging.
Samsung workers Scott Barrow and Jungwon Yang say that app works like a “concierge in your
pocket”. The two created the app when they realised how much they depended on texting local
colleagues for advice when travelling.

Sidekick links tourists with locals via text apps like Facebook Messenger, WhatsApp, WeChat and LINE.
Locals provide advice in real-time on everything from the nearest bakery to questions about local
customs. Sidekick access costs €18 a day and is available in one, three or five day packages. The
service is currently available in South Korea, with plans to expand to Japan and elsewhere. The local
guides provide advice in English, Korean and Japanese.
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Creative place-making
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Made in Sheffield: The Creative City Locals
Would Rather You Didn’t Know About

From bleep to bassline, we dive head first into the creative flames of this less-talked-

about south Yorkshire city.
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The Sheffield culture
guide written by in-the-
know locals

WHAT'S ON WHERE TO GO MEET THE LOCALS

Qur Favourite Places is @
different kind of guide to

Sheffield, a different kind of
city.

A city of creative spirit,
unconventional beauty and
DIY culture, nestled within
seven hills.



The Sheffield culture

OUR
guide written by in-the- FAVOURITE MY ITINERAR
know locals
WHAT'S ON WHERE TO GO MEET THE LOCALS

Our interviews with some of the creative folk who
happily call Sheffield home. Get to know local
artists, musicians, filmmakers, designers, poets,
and more.

Warda Yassin

A British-Somali poet born and raised in Sheffield. Winner of the 2018
New Poets Prize, Warda is dedicated to her craft and encouraging
young people to reap the benefits of writing.




O OUR FAVOURITE PLACES

WHAT'S ON WHERE TO GO MEET THE LOCALS

“If you have an idea, a dream, a goal in this
city, and you approach it with honesty and a
real desire to do something good or
interesting, this city will always have your
back. That's the beauty of Sheffield.”

Vanhessa, Girl Gang Sheffield

MY ITINERARY ~—
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UK's Festival of Film, Music and Digital

Sheffield | H
eDolceFest , | i’l-l S{) l}\

sheffield
modern

architecture
weekender

B Off the Shelf | )

Festival of Words Sheffield 22—24
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Final Reflections...







Snaefellsnes Regional Park,
Iceland (Tess Redburn)

Deco Publique, Morcambe, UK
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We are all tourists...

>

9 . , ~ ”
O i i o = e TSI T R -

~—
Ui

!




We are all
tourists...

Co-creation is the bedrock of
authentic, attractive places which
are constantly in a process of re-
Imagining...




We are all
tourists...

So what is your
strategy?
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WWW.tfconsultancy.co.U

. (@tfconsultancy
.44 /989950112



http://www.tfconsultancy.co.uk/

	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71
	Slide 72
	Slide 73
	Slide 74
	Slide 75
	Slide 76
	Slide 77
	Slide 78
	Slide 79
	Slide 80
	Slide 81
	Slide 82
	Slide 83
	Slide 84
	Slide 85
	Slide 86
	Slide 87
	Slide 88
	Slide 89
	Slide 90
	Slide 91
	Slide 92
	Slide 93
	Slide 94
	Slide 95:  www.tfconsultancy.co.uk  @tfconsultancy  +44 7989950112

